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Department Vision : 

To establish a sustainable, regional & national leadership in academics, corporate 

governance based on information & communication technology (ICT) through management 

education so as to enable rural community to become part of the mainstream national 

economy. 

 

Department Mission: 

1. To become center of excellence in management education where students are shaped 

into vibrant, constructive, dedicated workforce. 

2. To equip students with analytical and critical thinking abilities enabling them to 

effectively solve business problems in rapidly changing business environment. 

3. To foster learning environment that cultivates leadership, entrepreneurship and Socio-

economic awareness. 

 

Program Educational Objectives: 

PEO1 Holistic Development: Provide a supportive academic environment for 

students to excel in communication, critical thinking, responsibility, teamwork, and 

leadership in their careers. 

PEO2 Corporate Readiness: Enable students to apply management principles and 

practices effectively for success in today’s corporate world. 

PEO3 Problem Solving Leadership: Develop problem-solving and leadership skills to 

handle business challenges and uncertainties with a rational approach. 

PEO4 Understanding Business Environment: Create managers who understand 

socio-cultural and business challenges and local, regional and national business 

environments and stay updated with the latest information. 

PEO5 Social Responsibility: Encourage students to actively participate in social 

responsibilities, value social commitments, and embrace lifelong learning. 
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Program Outcomes: 

                 Management graduate will be able to: 

PO1 Business Management Knowledge: Acquire problem-solving skills through 

management principles and practices. 

PO2 Investigate business problems: Utilize research based knowledge and 

methodologies to conduct thorough investigation and arrive well founded conclusion. 

PO3 Problem Analysis: Use critical thinking to understand managerial issues by 

collecting and analyzing data 

PO4 Development of Solutions: Design management solutions using contemporary 

methods to improve organizational efficiency and find innovative business solutions. 

PO5 Effective Communication: Proficiency in conveying ideas in verbal and non-

verbal mode. 

PO6 Ethical Decision-Making: Apply ethical principles and consider its societal and 

environmental impact while managerial decision making. 

PO7 Entrepreneurial Mindset: Identify opportunities and develop traits for successful 

business management. 

PO8 Global Business Awareness: Understand the global economic, social, and 

technological environment for business development. 

PO9 Lifelong Learning in Management: Recognizing the value of continuous 

education and acquiring new knowledge. 

PO10 Team Work: Working in diverse environments with individuals from various 

disciplines. 

PO11 Utilizing Technology Tools: Employing ICT resources for managerial decision 

making process. 

PO12 Leadership Expertise: Develop understanding of various leadership theories 

and best practices to apply in diverse organizational context. 
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Program Specific Outcomes: 

Management graduate will be able to: 

PSO 1 Acquire knowledge, skills and abilities through classroom learning, case 

analysis, live projects and training. 

PSO 2 Apply business management knowledge for the development of diverse 

business at local, regional and national level. 
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